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89% use internet

66% use mobile phones for web

57% use social media regularly

Source: 2017 Ofcom report

The importance of the web and social media



330 millionTwitter – monthly active users

Instagram – monthly active users 800 million

Facebook – monthly active users 2 billion 



Our strategy

Evangelism

Common Good

Discipleship

Social media
National 
websites

Apps and 
audio

Training



Our audiences

Young father           Irregular churchgoer          Exploring faith Churchgoers Bride to be             



What have we been working on over 
the last two and a half years?





Lots of new video content for local churches to use



Alexa audio skill
▪ The Church of England Alexa skill has been asked more than 75,000 questions in 

the first year

▪ In a typical week people ask the following questions by topic area:
▪ Read today’s daily ‘EasterPilgrim’ reflection – 16%

▪ Say a prayer – 40%

▪ Explore the Christian faith – 31%

▪ Share a grace before a meal – 6%

▪ Where is my local church? – 7%. 

▪ Planning to launch on Google in coming months.



Some of the Alexa coverage



Times front page



ITV’s Loose Women
▪ Loose Women coverage particularly encouraging given demographics reached 

▪ They amplified through their social media channels and on ITV.com

▪ Averages 900,000 viewers, with hundreds of thousands streaming on catch up.

Source: 6,620 interviews - YouGov Ratings data 
collected between May 2018 and April 2019

https://www.itv.com/loosewomen/our-kelle-bryan-opens-up-about-her-stroke-and-the-power-of-prayer


Alexa launch



Social media training in dioceses

▪ Training day

▪ 400 attendees by end of June, 790 by October

▪ 1000 churches trained in 2018 

▪ Social Media Surgeries

▪ 1:1 sessions held with 27 Diocese

▪ Labs Latest newsletter

▪ 73% growth, average open rate 58.9%

96% surveyed say the day is good, very good or 
excellent



How churches can get the most out of the redesigned site – and what’s 
now live

A Church Near You 



Who’s using A Church Near You? Activity this year

A Church Near You offers the Church an 
exciting evangelism opportunity – the 
vast majority of visitors are new and the 
age split is broadly equal. 

Analytics for June 2018/2019

43,000 users on Christmas Eve 
2018 – 153,000 pages views

23,000 inbox messages sent 
to churches since launch in October 2018.



Interesting trends on A Church Near You

Users are most active in the 72 hours before a key 
calendar event – it’s important to remember this 
and think about when we’re leading people to our 
ACNY page. Are we inviting people to church
on social on Christmas Eve? 



▪ A mobile-first site 

▪ A page with the look and feel of a modern-website 

▪ Increased personalisation tools – you can now add 
your logo, a cover picture and a welcome message

▪ Ability to add up to 10 pages, which could be for 
more information on your children's activities, 
outreach projects, church history etc.

▪ A simpler editing experience 

▪ A safe and secure site

▪ Users can now find not only the closest church to 
them, but the church closest to them offering the 
service or event that they’re looking for – thanks to 
the tags. 

What phase one offered churches



▪ Churches can use ACNY as their 
website – pointing their domain name 
towards their ACNY page.

▪ Step-by-step instructions guide editors 
through the process of redirecting 
their domain name to their ACNY page. 

▪ Save many churches around £500 per 
year as ACNY is free. 

▪ This allows churches to have a mobile-
first, modern website that sits behind 
three layers of security, meaning it will 
still appear in search results after the 
Chrome update in October. 

Now live: Free websites



▪ Churches will now be able to add short news 
stories about upcoming events and services 
and notice sheets. 

▪ News pages can have documents attached 
and an image at the top of the story. These 
pages can also be tagged, so will be easy to 
find for users. 

▪ The 10-most recent stories and news sheets 
will appear, with older posts being saved 
should editors need to refer to this at a later 
date. Expired services and events will also be 
saved here. 

Now live: News stories and notice sheets 



▪ For the first time, ACNY will show 
editors the page’s analytic information, 
including the views for the week, month 
and year. 

▪ This is useful for planning what to post 
on your page and explaining trends in 
your church – if you have a particular 
busy Christmas, could it be due to an 
increased number of hits on your ACNY 
of users looking for events and services?

▪ This has been a popularly requested 
feature, and we’re thrilled that so many 
churches are thinking so strategically 
about this resource. 

Now live: Analytics



▪ We know many editors will be thrilled to 
hear that the gallery feature is back. 
Churches will now be able to add up to 
20 images.

▪ These can have a caption and show the 
life of your church – from special services 
to church away weekends. 

▪ We’re setting a limit on the number that 
can be uploaded to encourage churches 
to keep these up-to-date and fresh.  

Now live: Gallery



▪ A central hub for high quality 
imagery and video resources 
for use on your ACNY page, 
website, print campaigns and 
church TVs.

▪ More new features soon:
▪ Benefice home page

▪ The ability to copy events,

▪ Inbox that prepopulates 
emails with the subject line 
and address 

▪ Add Clergy biographical 
information.

Now live: Resource Hub







Feedback on LentPilgrim and EasterPilgrim
▪ “It was concise and easy to use and provided meaningful reflections”

▪ “The material was very thoughtfully written, straightforward but challenging”

▪ “Short and pithy meditation for each day. Can be read at any time”

▪ “It is very good to share on our Church Facebook page for many to follow”

▪ “It was so good having the gentle teaching through the Beatitudes leading us to 
Easter”

▪ “I loved the daily email alerts. It was like an alarm call”

▪ “I was so encouraged by the Lent Pilgrim devotionals they were really good I 
would love to have regular devotionals from the Church of England”

▪ “We were running a Lent course on the Beatitudes and this dovetailed in with 
great success”

▪ “Helped to rekindle a daily habit”



Out of five, how many stars would you give LentPilgrim?
One star – 1%

Two stars – 1.64%

Three stars – 8.39%

Four stars – 35.7%

Five stars – 53.2%





What were the key results from the campaign?
▪ Total social media reach of 7.94 million – up by 1.14 million on 

2017

▪ First time the campaign spanned digital, print, traditional 
press and broadcast in terms of publicity – helping to raise 
awareness nationally and reach many millions of new people

▪ Reflections written by Revd Dr Isabelle Hamley were very 
positively received across channels and widely used in print, 
app, Alexa and BBC Radio (500,000 weekly listeners and 1.5 
million on Christmas Day)

▪ More than 120,000 copies of the #FollowTheStar booklet sold 
– 50% more than the figure for #GodWithUs in 2017

▪ A Church Near You received more page views than 2017 - up 
from 1.5 million to 1.66 million

▪ More than 50,000 items sold through the online store –
bookmarks, booklets and flyers were particularly popular.



Building on 2018 with 2019 campaign

▪ Reflections:

▪ Booklets

▪ Email

▪ App 

▪ Audio for Alexa and app

▪ Video content

▪ Social media campaign

▪ Online shop

▪ Update A Church Near You

▪ Big launch at Lambeth.

“I found getting involved in the campaign was 
fantastic. We've had a good response from the local 
community and have see more new people to our 
church in January.”

“I thought this year’s marketing was among the best I 
have seen. Thank you!”

“My faith is quiet and personal rather than church-
going and I found the reflections excellent, thought-
provoking and helpful”

User feedback



Team focused on supporting, equipping and 
enabling local churches

Close partnership with Church House Publishing

Q&A


